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FACEBOOK 
The​ ​What,​ ​Why​ ​and​ ​When​ ​of​ ​Posting 

BEFORE​ ​YOU​ ​GET​ ​STARTED 
You​ ​need​ ​to​ ​be​ ​able​ ​to​ ​answer​ ​these​ ​questions: 
 
Who​ ​are​ ​you​ ​posting​ ​for?  

What​ ​message​ ​are​ ​you​ ​delivering? 

What​ ​result​ ​are​ ​you​ ​after? 

STEP​ ​ONE: 
You​ ​need​ ​to​ ​have​ ​an​ ​audience.​ ​At​ ​first​ ​you​ ​may​ ​want​ ​to​ ​invite​ ​your​ ​friends,​ ​but​ ​you​ ​need​ ​to​ ​ask 
your​ ​current​ ​clients​ ​to​ ​LIKE​ ​your​ ​page.  
 
Encourage​ ​this​ ​by​ ​promising: 

● Offers 

● Discounts 

● Giveaways 

● Contests 

● Tips 

STEP​ ​TWO: 

Keep​ ​the​ ​posts​ ​20%​ ​selling​ ​and​ ​80%​ ​informational/entertaining.  
 
Example​ ​for​ ​a​ ​weight​ ​loss​ ​program: 

● Post​ ​a​ ​recipe 
● Post​ ​a​ ​video​ ​about​ ​exercise 
● Create​ ​a​ ​survey​ ​post​ ​asking​ ​which​ ​part​ ​of​ ​weight​ ​loss​ ​is​ ​most​ ​difficult 
● Post​ ​a​ ​giveaway​ ​-​ ​LIKE​ ​and​ ​SHARE​ ​to​ ​win​ ​our​ ​product​ ​or​ ​a​ ​similarly​ ​useful​ ​item 
● Post​ ​a​ ​link​ ​to​ ​your​ ​product​ ​describing​ ​the​ ​problem​ ​it​ ​solves 
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STEP​ ​THREE: 
Posting​ ​more​ ​is​ ​not​ ​always​ ​best.​ ​You​ ​will​ ​need​ ​to​ ​experiment​ ​with​ ​the​ ​types​ ​of​ ​posts​ ​and​ ​the 
day/time​ ​of​ ​your​ ​posts​ ​to​ ​see​ ​when​ ​they​ ​get​ ​the​ ​most​ ​engagement.​ ​This​ ​may​ ​be​ ​done​ ​via​ ​your 
Facebook​ ​insights.​ ​There​ ​you​ ​will​ ​see​ ​the​ ​engagement​ ​for​ ​each​ ​post​ ​as​ ​well​ ​as​ ​the​ ​day​ ​and 
time​ ​your​ ​followers​ ​are​ ​active. 
 
Posting​ ​frequently​ ​with​ ​little​ ​interaction​ ​will​ ​actually​ ​cause​ ​Facebook​ ​to​ ​​decrease​ ​the​ ​reach​ ​of 
your​ ​posts.​ ​​While​ ​posting​ ​occasionally​ ​but​ ​with​ ​great​ ​engagement​ ​may​ ​​cause​ ​the​ ​reach​ ​to 
increase.  
 

STEP​ ​FOUR: 
Don’t​ ​forget​ ​to:  

● Share​ ​to​ ​groups  
● Monitor​ ​groups​ ​for​ ​ISO​ ​posts  
● Respond​ ​to​ ​any​ ​interaction​ ​on​ ​your​ ​posts 
● LIKE​ ​pages​ ​related​ ​to​ ​your​ ​business​ ​as​ ​​your​ ​business 
● Utilize​ ​your​ ​page’s​ ​page​ ​feed​ ​for​ ​relevant​ ​shares  
● Tag​ ​the​ ​business​ ​when​ ​you​ ​use​ ​their​ ​post 
● Thank​ ​them​ ​when​ ​they​ ​use​ ​your​ ​post​ ​or​ ​mention​ ​you 

 

STEP​ ​FIVE: 
After​ ​you​ ​have​ ​become​ ​comfortable​ ​with​ ​the​ ​first​ ​4​ ​steps​ ​don’t​ ​be​ ​afraid​ ​to​ ​experiment​ ​with​ ​ads. 
Facebook​ ​ads​ ​can​ ​be​ ​a​ ​great​ ​way​ ​to​ ​increase​ ​your​ ​ROI,​ ​build​ ​email​ ​lists​ ​or​ ​gain​ ​an​ ​audience.  
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